
10 SOCIAL 
MEDIA TRENDS 

THAT WILL MATTER MOST IN 2019



A new year is a great time to reassess everything you’ve been doing and find
ways to improve your social media marketing strategy.

Like most digital marketing channels, social media is always evolving.

People’s behaviors are changing, as are the technologies and capabilities of 
social media platforms.

So what will be the key social media trends you need to know in 2019?

If we summarize the current situation, we can say that while we’ll see a lot of 
changes in 2019, it really still comes back to understanding your audience, 
crafting different, targeted and appropriate messages for those audiences, and 
creating engaging content.

But there’s a lot to unpack in that one statement. Which is exactly what we’ll 
start to do right now.

Read on for 10 important trends that will matter most to marketers, brands, and
businesses in 2019, according to top experts on social media.
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LOVE & CARE ABOUT
YOUR  AUDIENCE1
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In 2019, the top focus for marketers should be on being responsive to the 
people who follow you and use your content.

After all, social media is all about relationships and engagement.

Being authentic and timely is a good start, according to Jasmine Sandler, 
CEO, Owner & Operator of JS Media.

“This means responding quickly to customer complaints, issues, and 
questions,” Sandler said. “Doing this in a real way that nurtures and supports 
the customer or audience first is also important for overall social brand 
loyalty.”

Companies need to remember that the “newness” of social media is over, 
said Brent Csutoras, co-owner and adviser of Search Engine Journal.

“In 2019, businesses need to really take the time to understand their 
customers and how they interact with the brand on each social media site, 
and then engage with them in the right tone, with the right medium, and in 
their communities.”

As Erin Jones, Founder of RepBright, puts it: let your audience know that they
matter to your brand, and they’ll help you grow your brand.

How can you manage all these social conversations and provide real-time
customer service?

By making sure you have the right monitoring and tracking tools in place,
according to Debbie Miller, President of Social Hospitality.

“Businesses that monitor and participate in conversations with their 
customers (and potential customers) will be able to cultivate more authentic 
relationships with those folks, and, again, stand out among the high number 
of brands that don’t,” Miller said.
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With online trust waning with all the fake news talk and privacy disasters that
happened in 2018, we think people will be heavily relied on to carry brand
messages on social media throughout 2019. 

So the motto of the year 2019 will be: 

“EARN, REBUILD & KEEP THE TRUST OF YOUR  FOLLOWERS”

That means abandoning old tactics that got engagement but were misused and
abused. Davies shared three ways you can regain the trust of your followers:

 Up your paid promotion budget: You will need this to counteract some of the
losses you may experience from not putting out spammy content like that
mentioned above.

 Stop asking your followers for something all the time: Create content that
naturally creates engagement rather than begging for it.

 Stop selling, start communicating: Don’t be that friend that invites you to
coffee and then spends the entire time selling to you. Invite your followers to a
conversation, not a sales pitch.

Trish Carey also believes we’ll see greater concern about privacy in 2019 – and
states in the U.S. continue to adopt GDPR-like regulations around personal 
privacy

“Hopefully, something will happen at a higher level, otherwise, it will become very
difficult to be compliant if we have to have different rules for each state,” Carey
said. 



2
TELL AUTHENTIC STORIES  
& SHARE MOMENTS THAT  
MATTER
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Will 2019 be the year of authenticity on social media? Anna Crowe, Assistant
Editor of Search Engine Journal, believes so.

“That means less of static updates and more behind-the-scenes, raw, and
intimate Stories,” Crowe said. “Stories create a more transparent and 
meaningful relationship between the user and the brand.”

That means more work for marketers and brands because it requires better
storytelling.

“In order to cut through the clutter, we need to tell stories that matter to 
people, not your brand,” said Mae Chong, Digital Strategist at Brew Interactive. 
“We need to share moments that matter to people, not your brand. Lastly, we 
need to share secrets that matter to people, not your brand.”

Main trends in creating content that will matter to people in 2019:

 Create content for mobile users: In 2019, it’s critical to craft a social 
experience that is fluid, beautiful, and easily interactive for mobile fans on 
every aspect of digital marketing, including social media – from social 
media post to end engagement.

 Develop a video strategy: For most marketers, video (both live and 
uploaded) is nothing new. But marketers, brands and businesses must 
have a video strategy in 2019.

“Take your very best evergreen web content and create one-minute videos
on those same topics, posting these videos to Facebook, LinkedIn, and other
channels,” Yu said. “You’ll find that one-minute videos get 400 to 500 percent
more reach on LinkedIn compared to Facebook.”
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What to watch:

 Live Video:  Brands will need to partner with influencers to develop 
content that has more of a real human touch.

 Vertical video: “2019 will be a breakout year for IGTV with Instagram 
pushing the app front and center. Plus, we’ll see continued growth in 
vertical video consumption on Facebook,” according to Mari Smith.

 Interactive video: Brands will need to craft short videos that can run as 
ads without seeming out of tune with interactive shows on Facebook 
Watch and IGTV.

 More smartphone-quality videos: Marketers are going to be able to get 
away with videos made on a smartphone to keep up with the pace of 
content consumers are looking for. It will makes your brand more 
approachable and trustworthy.

What to do: 

 Set goals for your video.

 Storyboard with your team.

 Create a 15-30 second video that you can use on Facebook, Instagram and 
LinkedIn News Feeds.

 Repurpose your content where and when you can.

 Put your best foot forward in the first 10 seconds because no matter how 
interesting, useful, entertaining, or informative your video is, viewers will 
begin to drop off after the 10-15 mark.
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WORK WITH  
INFLUENCERS &  
MICRO-
INFLUENCERS
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Facebook marketing authority Mari Smith said influencer marketing will be a 
dominant trend in 2019.

“We’ll see a big growth spurt in seasoned influencers creating successful
campaigns, along with a rise in nano influencers (ordinary digital citizens with
1,000 to 5,000 followers),” Smith said. “Brands and businesses will seek 
proven influencer marketing strategies and especially look for proven 
influencer agencies.”

Adam Proehl, Partner & Co-founder of NordicClick Interactive, also expects 
micro- influencer marketing to be a key trend in 2019.

“Tools like Mavrck, Neoreach, and Traackr help big brands find and develop
relationships with key micro-influencers at a scale and efficiency which no 
human could match,” Proehl said.

Meanwhile, Mark Traphagen, Content Strategy Director at Perficient Digital, 
said he will be shifting more of his social media efforts into finding and 
nurturing strategic partnerships via relationship building, and he’ll be advising 
his clients to do the same.”

“While I continue to use social as a promotional channel, particularly for our
content, I am finding the highest return on time spent in using social to be 
social with non-competitive influencers, business owners, thought leaders, 
etc.” he said. “This has led to many opportunities for joint projects, client 
referrals, shared content ventures, sharing of data for studies, and more.”
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4 FACEBOOK MESSENGER 
&  CHATBOTS
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Chatbots are a super hot trend right now.

As Lisa Buyer, CEO of The Buyer Group, pointed out, Facebook Messenger and
chatbots have awesome open rates and are one of the most effective ways
to reach and build audience engagement.

In fact, according to Kristi Kellogg, Founder & CEO of Dazzling Digital, 
businesses that market via Messenger earn 60-80 percent open rates within 
the first 60 minutes.

In 2019, it’s time to start chat blasting.

“It’s email blasting, except it’s done via Messenger, and you’ll earn much, 
much more engagement,” Kellogg said. “Facebook Messenger marketing is 
the new and improved email marketing.”

Kellogg’s best advice for 2019 is to:

 Build a Facebook Messenger chatbot.

 Grow your Facebook Messenger contacts.

 Start strategically delivering content via Messenger.

That said, expect the chatbot hype to die down a bit and for marketers to
shift from “we need a chatbot” to “how do we use this strategically as a
communications tool,” according to Krista Neher, an author, speaker, and 
social media trainer.

“Many chatbots are not providing great consumer experiences, which means
that they aren’t providing business results,” Neher said. “In 2019 businesses 
with poor-performing chatbots will get rid of their chatbots and those who 
want to use the tool will invest more in understanding the consumer 
experience to create something that works for both consumers and the 
business.”
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5
PUT COMMUNITY &  
SOCIALIZATION BACK 
IN  SOCIAL MEDIA
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The point of social media is to be social? What a crazy idea.

But yes, somewhere along the way people forgot this and used it as a 
broadcast medium – a promotion channel to drive traffic and brand 
awareness.

Or, as Mark Schaefer, author of “The Content Code” puts it: businesses have
systematically been taking the “social” out of social media for more than a
decade now.

“The smart companies are beginning to realize that people want more than
artificial attempts at engagement,” Schaefer said. “To cut through the clutter
of our world, businesses will have to offer authentic communications that help
people connect and create meaningful relationships.”

As Geoffrey Colon, Head of Microsoft Advertising Brand Studio, points out, true
communities were centered on interests in the early days of social media.

“The platforms took it away, but people want it. I mean, what good is social 
media if it isn’t centered around community socialization in
the first place?” Colon said. 

So how can companies build these niche or subculture communities?

Facebook is promoting Groups hard, because that’s where the future of
the platform lies, said Virginia Nussey, Director of Content Marketing for
MobileMonkey.

“Our individual social media preferences are moving from public broadcasting 
to engaging in more intimate communities,” Nussey said. “On that note, 
Facebook Groups are a hot spot for engagement and a place to focus social 
media efforts in 2019.”

“People crave a sense of belonging with their respective tribes and want to
participate in meaningful groups. Brands and businesses should invest in
creating and managing niche groups to foster deeper relationships with their
Communities,” adds Mari Smith. 
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THE YEAR OF 
LINKEDIN?6
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LinkedIn is often not fully leveraged by marketers. But if you look at what 
LinkedIn has done over the last year with video, the rise of LinkedIn
influencers and connecting their products to Bing – this is the platform
to watch and get serious about next year, according to Krista Neher.

“Many business professionals already report 10X the number of video views
on LinkedIn vs. Facebook – even with a bigger audience on Facebook,” she 
said.

“LinkedIn also recently relaunched Groups in an aim to drive more 
community on the platform. 2019 will see the revival of LinkedIn and the rise 
of LinkedIn Influencers who are able to build and leverage large audiences.”

Virginia Nussey also believes LinkedIn gives a great opportunity for 
creators a better chance to have their posts seen, especially after their 
October 2018 algorithm update.

“Even if you have a small LinkedIn following, your posts and engagements 
on LinkedIn are making a big difference,” she said. “LinkedIn reports that 
likes, comments, and shares on the network increased more than 50 
percent YoY! That’s an engaged community for you!”

Akvile DeFazio also recommends testing out LinkedIn in 2019 if it’s 
applicable to your audience, whether it’s younger demographic or 
executives.
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MORE STRATEGIC
EMPLOYEE ADVOCACY 
PROGRAMS

7
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Is your company getting your employees engaged in content creation? 
If not, the time is now.

Ted Rubin, social marketing strategist and keynote speaker, said 2019 should 
be the year of empowering employees to power your brand.

Why?

Employee-created content receives eight times more engagement than 
content shared from the company itself.

In addition, employee content extends brand messaging by over 500 percent,
according to Rubin.

“Your employees are the best way to humanize and personalize your brand… 
and truly the best way to scale relevant, contextual content creation,” he said. 
“It’s well known that companies with engaged employees outperform their 
peers; involving employees in content creation can help to create a sense of 
common purpose.”
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PINTEREST ADS & 
THEIR POTENTIAL 8
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Why use Pinterest ads?

Pinterest ads offer marketers the chance to earn awareness and consideration 
from Pinterest’s 250 million users early in their consumer journeys. And 
connecting early works: 98 percent of Pinners say they’ve tried new things they 
found on Pinterest, versus 71 percent on other social media platforms.

Beyond driving awareness, brands using Pinterest ads’ targeting capabilities 
see results. More than half of Pinterest’s users have made a purchase after 
seeing business content on the site.

Just one catch: For the time being, Pinterest ads are only available in Australia, 
Canada, France, Ireland, New Zealand, the United Kingdom and the United 
States.

Types of Pinterest Ads:

 Promoted Pins appear in the home feed and search results just like a 
regular Pin except that they’re boosted and targeted to deliver way more 
reach.

 One-tap Pins: That means that when a user taps or clicks your ad, they’re 
taken directly to your landing page.

 Promoted Carousels feature two to five images that Pinners can swipe 
through.

 Promoted Video Pins are just like Promoted Pins except the static image is 
replaced with video. 

 Promoted App Pins let Pinners download your mobile app directly from 
Pinterest. These mobile-only ads are a good fit for Pinterest’s audience, 
since 80 percent of Pinterest traffic comes from mobile devices.

 Buyable Pins are designed to be shoppable. Also known as Shop the Look, 
these Pins allow Pinners to find and buy products directly from your Pin.

 Story Pins: A new type of Pin format that is being tested with select business 
accounts, Story Pins feature up to 20 pages of images, text, and links.
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How to Advertise on Pinterest?

 Step 1: Get a business account

 Step 2: Install the Pinterest Tag

 Step 3: Choose your campaign goal

 Step 4: Choose your campaign budget

 Step 5: Create an ad group

 Step 6: Choose your target audience

 Step 7: Select ad placement

 Step 8: Add interests and keywords

 Step 9: Set your budget and schedule

 Step 10: Tailor for optimization and delivery

 Step 11: Determine your pacing

 Step 12: Pick your Promoted Pins

 Step 13: Monitor campaign performance 



INSTAGRAM FOR B2B9
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With nearly a billion active users per month, Instagram should’ t be ignored. If 
you think that the Instagram hype is irrelevant for B2B companies , you would 
definitely make a huge mistake.

Thousands of brands - including some well-known B2B organizations - use 
Instagram to drive brand awareness, engage with their audiences, and 
ultimately attract new customers.

Here are some tipps how to use Instagram for B2B: 

 Align Instagram with Your B2B Strategy: Reveal Company Culture; Share 
Customer Stories; Tap into Employee Advocacy; Explain the value of your 
products or services without words; Engage with Followers etc.

 Leverage Instagram’s New Business Features: Advanced Profile Settings; 
Links in Instagram Stories; Story Highlights; Automated Posts; Instagram 
Advertising etc.

Instagram is no longer just a playground for consumer brands like 
Nike and Coca-Cola. B2B companies have the same opportunities to 
join the network and reach their global audience!



KPI‘s WILL GET 
BALANCED AGAIN 10
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Once created, input to a Scorecard comes in the form of Performance 
Measures, often referred to as Key Performance Indicators (KPIs). A KPI 
provides information an organisation requires to determine whether it is 
performing well or not. 

Unfortunately, in some organisations, KPIs have often become 
indistinguishable from operational measures. Organisations frequently take 
the view that everything should be measured and reported on. A KPI is a Key 
performance indicator. It is one of a small number of measures that are 
designed to reduce the complex nature of organisational performance and 
turn it into something that can be understood easily and acted upon quickly.

Of course this year KPI’s will also play an important role for companies that 
are engaged in digital marketing. But they will become much more balanced 
and sustainable.



WATCH OUT: MORE 
TRENDS ARE COMING
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In addition to the Top 10 trends, topics such as "spoken content", "paid 
featues" and "consolidation" have been identified by the industry as 
significant developments for 2019/20.

"Social media is becoming more auditive: voice assistants, voice control and 
AI are making voice messages and spoken content more meaningful. The 
podcast boom fits in well with that ", said communications consultant Dr. 
Kerstin Hoffmann.

Podcast Marketing just started to grow. Is the market experiencing a 
significant upturn in 2019/20, so that more advertising revenue can be 
generated? Or is growth hesitant? And which is the best way to distribute 
content there wide range?

“We note in daily practice that the demand for podcast advertising or your own 
podcast formats is growing steadily. That's why it will continue to grow in 
2019/20. We are far from the top right now, but we will definitely try to climb 
this mountain in the next few years” – noticed  Vincent Kittmann, Podstars by 
OMR.

Companies will also notice in 2019/20 that an efficient reach for their content 
can only be achieved with the targeted use of paid options. In this respect, it is 
important to intensively deal with the respective options and, if necessary, to 
adapt their own strategies.



READY TO GET YOUR 2019 
SOCIAL MEDIA PROJECTS 
OFF THE GROUND?
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